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ERRATA

In the article by Chengli Tien. Huai-Chun Lo, and Hsiou-Wei Lin titled “The Economic Benefits of Mega
Events: A Myth or a Reality? A Longitudinal Study on the Olympic Games™ appearing in JSM 25(1) January
20111, the author addresses should have been identified in the footnote as Taipei, Republic of China (Taiwan).
We regret the crror.
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