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Brands the catalysts behind 2011 transactions

Industry think tank says brand activity will heat up this year.

6 Top on Carlson’s to-do list: Improve Radisson PIPs
One year after Ambition 2015, the company walks the talk.

6  Economicgrowth hinges on travel
Hoteliers unite behind tourism promotion.

7 5questions with Hubert Joly
Carlson’s president and GEO talks TripAdvisor and tennis.

7 Omniplans careful growth strategy
Focus on convention center properties, boutique concept.

7 RedRoof Inn looks north
Canadian development key for the economy brand.

46 Hospitality Ventures plans to double portfolio
Company has two-year growth plan.

51 LW Hospitality Advisors sees transaction opportunities
Daniel Lesser sets up a new shop.

52 First Tryp in North America to open this summer
Wyndham's new select-service brand will open stateside in
New York City.
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38 Networked revenue-management saves time, money
Manage distribution channels better through networking.
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It's all about bandwidth management, not infrastructure.
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44 New ADA regulations present big changes for hoteliers
Everything you need to know about the latest Americans
with Disabilities Act Title Il regulations.
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Factors driving timeshare growth in Florida.
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Brokers say an uptick in business travel drives recovery in
big cities.
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64 Lightup the night: LED revolution
A case study from MGM Mirage’s City Center.
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Running a hotel in a former Spanish fortress presents an
army of operational challenges.
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Leadership tips | Renie Cavallari

Share this list of simple, effective leadership tips with your team
and try some yourself.
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