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6 Investors see new normal
Dealmakers cautious about growth, recovery in 2011.

6 Majorincrease in demand brings New Orleans to life
New openings revitalize the city.

6 Meetingsindustry asignificant driver of roomnights
Segment provides major boost to hoteliers, economy.

7 5 questions with Wayne Goldberg
La Quinta's president and CEO shares the meaning of life.

22 Survey
Top hotel brokers.

28 Special Report: Bedding Trends
Designers, GMs share their opinions on style, savings.

32 Spedial Report: Green Cleaning Trends
Sustainable cleaning strategies are a win-win.

46 Car-charging stations get juice at hotels
More hotels add free chargers.

MANAGEMENT

TRENDS & STATS

10 Metro area performance forecast to lag in 2011
Hotels outside the top 50 major markets will achieve
premium ADR, RevPAR and demand growth rates.

DEVELOPMENT

12 News briefs
Prism’s plan is to manage more long-term contracts.
Ashford sells high, improves liquidity.
Days Inn heads to India.

ON THE BLOCK

24 Debt markets showing signs of life: Sleeping beauty is
starting to awaken
Slowly but surely, hotel finance markets are beginning to
improve. Deals are possible again.

TECHNOLOGY
36 TVs: Gobig or go home
Hotels are playing catch-up with what commercial

entertainment systems have introduced the past 10 years.

HOTEL OPERATIONS

40 PTACand HVAC maintenance
Regular maintenance, care and cleaning lead to operational
efficiency.

DESIGN
44 Design on a dime: Clever solutions for bathrooms
Inventive solutions help freshen hotel bathroom design and
lower operating costs.

HOT PRODUCTS

48 Exercise equipment

SIGHTINGS

57 Global hoteliers embrace optimism in Berlin
Qut and about at the International Hotel Investment Forum
Berlin and ITB Berlin.

DOUBLE TAKE
62 Out'n’ About Treehouse Tressort
For guests willing to rought it, plenty of amenities are
available high in the sky.

COLUMNS

4 Up Front | Ruthanne Terrero

8 Sales Clinic | Howard Feiertag

8 Hospitality Lawyer | Mark F. Masters
16 On Finance | Jonathan Benowitz
17 Training Trends | Monique Donahue
56 Ad/Editorial Index
58 Marketplace/Uassifieds

The value of personal service | Jonathan Barsky and Lenny Nash
Customers, technology and markets are changing. Some key
trends that will affect the hospitality industry in 2011,
Search “Barsky” on hospitalityworldnetwork.com

Treat TripAdvisor like your BFF | Holly Zoba, Signature Worldwide
Think about the similarities between TripAdvisor and the “in
crowd” from your teen years.

Search “Zoba” on hospitalityworldnetwork.com
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