HospitalityWorldNetwork.com
Vol. 226, No. 8 | June 20, 2011

IN THE HEADLINES

6  Omniintroduces direct booking on Facebook;
Centerstone to launch in June with 20 properties

7 5 questions with Mandarin Oriental’s Richard Baker;
Integration issues

8  Snapshot: Asia Pacific; Brands spur Latin American pipeline
expansion

9 U.S. visas a hot topic at global forum; Post-quake Japanese
hotel performance

TRENDS & STATS

14 Variety of sources influence travel purchases
From recommendations by friends and family to
online research, consumers quantify what aids their
decisionmaking process.

18 InterContinental flag returns to German hotels;
New Schrager brand Public focuses on ‘reduced, simple’;
Tim Miller selected to lead Marriott's Edition Hotels

MANAGEMENT

20 Gansevoort expansion plan includes property in Toronto;
Enhanced portfolio on Dolce’s radar; IHG to develop
multiuse Hotel Indigo in Lower Manhattan

THE NEW GM

22 Holiday Inn Elmira Riverview’s Sheila Thomas
Teamwork and dedication turn a stay-at-home mom into a
successful hotel general manager.

PROFILE

24 Wyndham Hotel Group’s Flo Lugli
Industry vet aims for the moon with the company's
e-commerce version of the Apollo Program.

SPECIAL REPORT

28 Tech trendsin a mobile world
New technology saves hoteliers time and money, but
introduces new wrinkles for global hotel operations.
30 Innat Penn updates reduce hotel’s carbon footprint
32 Gramercy Park Hotel retains cutting edge
33 Hub takes control of Hotel Ignacio’s phone system

HM SOLUTIONS

34 Group refines ‘'stay at one, dine at all’
Starwood's four properties on Waikiki Beach profit from a
dual referral system.

36 Active g forincreased di
Generating revenue and achieving your desired mix requires
a significant amount of strategic thinking.

e

HOTEL OPERATIONS
40 Transportation services: Going beyond the typical trips

The Gaylord Opryland invests in a comprensive fleet to have
complete control over guests’ experience at the resort.

44 Technology creates community: The experience of
entertainment
Entertainment rooms and media lounges help keep guests
connected and engaged in a communal setting.

48 Comfort brands get updated
The redesign of Comfort Inn and Comfort Suites evokes
feelings of peace and warmth.

HOT PRODUCTS

50 Locks
52 Vanities

SIGHTINGS

64 HDExpo
What's hot and new is the focus of HD Expo, which took
place in May in Las Vegas.

4 UpFront | Ruthanne Terrero

10 Legal FAQ | Sandy B. Garfinkel

10 Marketing Matters | Renie Cavallari
12 Maintenance Doctor | Stratton Michals
12 OnFinance | Jeff Wilder

62 Marketplace

62 Ad/Editorial Index

67 (lassifieds

HOTEL MANAGEMENT (ISSN 2158-2122) is published monihly, except semi-manthly in April,
June and Ociober (15 issues yearly), by Ouestex Media Group LLC, 306 W. Michigan St., Suite
200, Duluth, MN 55802. Subscription rates: $58.85 for 1 year, $39 for 2 years in the United
States & Possessions; $81.40 for 1 year, $130.90 for 2 years in Canada and Mexico: all other
countries $143 for 1 year, $234.30 for two years. Single copies {prepaid only): $5.06 in the
United States; $6.16 in Canada and Mexico; $12.37 all ather countries. Back issues, if available
are $9.901n the U.S.; $12.10 in Mexico and Canada; $24.20 for all other countries. Intemational
subscriptions will be subjected fo $82.50 per annual order for air-expedited service. Include
&7.15 per order plus $2.20 per addifional copy for U.S. postage and handling. Periodicals
postage paid at Duluth, MN 55806 and additional mailing offices. POSTMASTER: Pleasz send
address changes to Hotel Management, PO Box 1268 Skokie, L 60076-8268. Canadian G.5.T.
number: 840 033 278 RT0001, Publications Mail Agrezment Mumber 40017537. Printed in the
U.SA. Copyright ©2011 Questex Media Group LLC, All rights reserved.

Doumttes

Rise and really sh

To learn how :

aper makes for

a better guest experience, visit info.wsj.com/better.

PA

o
i it BE

THE WALL STREET JOURNAL

ltve in the know

©2011 Dow Jones & Company, Inc. All rights reserved.




