
Add to Favorites Track Citation View Abstracts Download Citation Email

Volume 61, Issue 8, August 2015

 Select All

Management Insights

Management Insights
Michael F. Gorman
61(8), pp. iv–vi
Published Online: July 31, 2015
http://dx.doi.org/10.1287/mnsc.2015.2288
Citation | Full Text | PDF (91 KB) | Permissions 

Research Articles

The Effectiveness of Field Price Discretion: Empirical Evidence from Auto
Lending
Robert Phillips, A. Serdar Şimşek, Garrett van Ryzin
61(8), pp. 1741–1759
Published Online: March 20, 2015
http://dx.doi.org/10.1287/mnsc.2014.2084
Preview | Abstract | References | PDF (988 KB) | Permissions 
Are GoodLooking People More Employable?
Bradley J. Ruffle, Ze'ev Shtudiner
61(8), pp. 1760–1776
Published Online: May 29, 2014
http://dx.doi.org/10.1287/mnsc.2014.1927
Preview | Abstract | References | PDF (222 KB) | Permissions 
Fair Wages and Effort Provision: Combining Evidence from a Choice
Experiment and a Field Experiment
Alain Cohn, Ernst Fehr, Lorenz Goette
61(8), pp. 1777–1794
Published Online: October 3, 2014
http://dx.doi.org/10.1287/mnsc.2014.1970
Preview | Abstract | References | PDF (258 KB) | Supplemental | Permissions 
Corporate Philanthropy and Productivity: Evidence from an Online Real Effort
Experiment
Mirco Tonin, Michael Vlassopoulos
61(8), pp. 1795–1811
Published Online: December 10, 2014
http://dx.doi.org/10.1287/mnsc.2014.1985
Preview | Abstract | References | PDF (458 KB) | Supplemental | Permissions 
Signaling New Product Reliability with AfterSales Service Contracts
Nitin Bakshi, SangHyun Kim, Nicos Savva
61(8), pp. 1812–1829
Published Online: January 19, 2015
http://dx.doi.org/10.1287/mnsc.2014.2029
Preview | Abstract | References | PDF (358 KB) | Permissions 
Organizational Structure and Product Choice in KnowledgeIntensive Firms
Yanhui Wu

javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.1985', 'Absmnsc20141985');
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.1985
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.1927
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1985
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.1970', 'Absmnsc20141970');
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D17%26issn%3D0025-1909%26endPage%3D1776%26startPage%3D1760%26contentID%3D10.1287%252Fmnsc.2014.1927%26publication%3Dmnsc%26author%3DBradley%2BJ.%2BRuffle%252C%2BZe%2527ev%2BShtudiner%26title%3DAre%2BGood-Looking%2BPeople%2BMore%2BEmployable%253F%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.1985
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.1927', 'Absmnsc20141927');
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D19%26issn%3D0025-1909%26endPage%3D1759%26startPage%3D1741%26contentID%3D10.1287%252Fmnsc.2014.2084%26publication%3Dmnsc%26author%3DRobert%2BPhillips%252C%2BA.%2BSerdar%2B%25C5%259Eim%25C5%259Fek%252C%2BGarrett%2Bvan%2BRyzin%26title%3DThe%2BEffectiveness%2Bof%2BField%2BPrice%2BDiscretion%253A%2BEmpirical%2BEvidence%2Bfrom%2BAuto%2BLending%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.1970
http://pubsonline.informs.org/author/%C5%9Eim%C5%9Fek%2C+A+Serdar
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2084
javascript:submitArticles(document.frmAbs, '/action/addCitationAlert?referrer=%2Ftoc%2Fmnsc%2F61%2F8');
http://pubsonline.informs.org/author/Van+Ryzin%2C+Garrett
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1970
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.2029', 'Absmnsc20142029');
javascript:submitArticles(document.frmAbs, '/personalize/addFavoritePublication');
http://pubsonline.informs.org/author/Vlassopoulos%2C+Michael
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.2084
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D17%26issn%3D0025-1909%26endPage%3D1811%26startPage%3D1795%26contentID%3D10.1287%252Fmnsc.2014.1985%26publication%3Dmnsc%26author%3DMirco%2BTonin%252C%2BMichael%2BVlassopoulos%26title%3DCorporate%2BPhilanthropy%2Band%2BProductivity%253A%2BEvidence%2Bfrom%2Ban%2BOnline%2BReal%2BEffort%2BExperiment%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/author/Kim%2C+Sang-hyun
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2015.2288
http://pubsonline.informs.org/doi/suppl/10.1287/mnsc.2014.1985
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1985
http://dx.doi.org/10.1287/mnsc.2014.1970
http://pubsonline.informs.org/author/Fehr%2C+Ernst
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1927
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.1970
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D3%26issn%3D0025-1909%26endPage%3D3%26startPage%3D1%26contentID%3D10.1287%252Fmnsc.2015.2288%26publication%3Dmnsc%26author%3DMichael%2BF.%2BGorman%26title%3DManagement%2BInsights%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/author/Gorman%2C+Michael+F
http://pubsonline.informs.org/doi/suppl/10.1287/mnsc.2014.1970
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2029
http://pubsonline.informs.org/author/Wu%2C+Yanhui
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2015.2288
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.2084
javascript:submitArticles(document.frmAbs, '/action/showMultipleAbstracts');
http://pubsonline.informs.org/author/Tonin%2C+Mirco
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.1927
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.2029
http://pubsonline.informs.org/author/Shtudiner%2C+Ze%27ev
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.2029
http://dx.doi.org/10.1287/mnsc.2015.2288
http://dx.doi.org/10.1287/mnsc.2014.2029
http://dx.doi.org/10.1287/mnsc.2014.2084
javascript:submitArticles(document.frmAbs, '/action/showMailPage');
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2015.2288
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D18%26issn%3D0025-1909%26endPage%3D1794%26startPage%3D1777%26contentID%3D10.1287%252Fmnsc.2014.1970%26publication%3Dmnsc%26author%3DAlain%2BCohn%252C%2BErnst%2BFehr%252C%2BLorenz%2BGoette%26title%3DFair%2BWages%2Band%2BEffort%2BProvision%253A%2BCombining%2BEvidence%2Bfrom%2Ba%2BChoice%2BExperiment%2Band%2Ba%2BField%2BExperiment%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1970
http://pubsonline.informs.org/author/Phillips%2C+Robert
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D18%26issn%3D0025-1909%26endPage%3D1829%26startPage%3D1812%26contentID%3D10.1287%252Fmnsc.2014.2029%26publication%3Dmnsc%26author%3DNitin%2BBakshi%252C%2BSang-Hyun%2BKim%252C%2BNicos%2BSavva%26title%3DSignaling%2BNew%2BProduct%2BReliability%2Bwith%2BAfter-Sales%2BService%2BContracts%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://dx.doi.org/10.1287/mnsc.2014.1927
javascript:submitArticles(document.frmAbs, '/action/showCitFormats');
http://pubsonline.informs.org/author/Ruffle%2C+Bradley+J
http://pubsonline.informs.org/author/Savva%2C+Nicos
http://pubsonline.informs.org/author/Bakshi%2C+Nitin
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2029
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2084
http://pubsonline.informs.org/author/Goette%2C+Lorenz
http://pubsonline.informs.org/author/Cohn%2C+Alain
http://dx.doi.org/10.1287/mnsc.2014.1985
http://pubsonline.informs.org/doi/full/10.1287/mnsc.2015.2288
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2080
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1927
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.2084', 'Absmnsc20142084');


61(8), pp. 1830–1848
Published Online: March 13, 2015
http://dx.doi.org/10.1287/mnsc.2014.2080
Preview | Abstract | References | PDF (275 KB) | Permissions 
Product Market Competition and the Financing of New Ventures
JeanEtienne de Bettignies, Anne Duchêne
61(8), pp. 1849–1867
Published Online: January 29, 2015
http://dx.doi.org/10.1287/mnsc.2014.2041
Preview | Abstract | References | PDF (248 KB) | Permissions 
Competition in Portfolio Management: Theory and Experiment
Elena Asparouhova, Peter Bossaerts, Jernej Čopič, Brad Cornell, Jakša
Cvitanić,Debrah Meloso
61(8), pp. 1868–1888
Published Online: July 25, 2014
http://dx.doi.org/10.1287/mnsc.2014.1935
Preview | Abstract | References | PDF (517 KB) 
Rational Speculators, Contrarians, and Excess Volatility
Matthijs Lof
61(8), pp. 1889–1901
Published Online: July 31, 2014
http://dx.doi.org/10.1287/mnsc.2014.1937
Preview | Abstract | References | PDF (500 KB) | Supplemental | Permissions 
Do Your Online Friends Make You Pay? A Randomized Field Experiment on
Peer Influence in Online Social Networks
Ravi Bapna, Akhmed Umyarov
61(8), pp. 1902–1920
Published Online: April 8, 2015
http://dx.doi.org/10.1287/mnsc.2014.2081
Preview | Abstract | References | PDF (328 KB) | Supplemental | Permissions 
The Demand Effects of Joint Product Advertising in Online Videos
Anuj Kumar, Yinliang (Ricky) Tan
61(8), pp. 1921–1937
Published Online: March 26, 2015
http://dx.doi.org/10.1287/mnsc.2014.2086
Preview | Abstract | References | PDF (253 KB) | Supplemental | Permissions 
On the Failure of HindsightBiased Principals to Delegate Optimally
David Danz, Dorothea Kübler, Lydia Mechtenberg, Julia Schmid
61(8), pp. 1938–1958
Published Online: March 26, 2015
http://dx.doi.org/10.1287/mnsc.2014.2087
Preview | Abstract | References | PDF (680 KB) | Supplemental | Permissions 
Probabilistic Selling in QualityDifferentiated Markets
Zelin Zhang, Kissan Joseph, Ramanathan Subramaniam
61(8), pp. 1959–1977
Published Online: September 18, 2014
http://dx.doi.org/10.1287/mnsc.2014.1974
Preview | Abstract | References | PDF (267 KB) | Permissions 
Why and When Consumers Prefer Products of UserDriven Firms: A Social
Identification Account
Darren W. Dahl, Christoph Fuchs, Martin Schreier

http://pubsonline.informs.org/author/Bapna%2C+Ravi
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.1935', 'Absmnsc20141935');
http://pubsonline.informs.org/doi/suppl/10.1287/mnsc.2014.2086
http://pubsonline.informs.org/author/Subramaniam%2C+Ramanathan
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.2080
http://dx.doi.org/10.1287/mnsc.2014.2081
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.2087
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1935
http://pubsonline.informs.org/author/Dahl%2C+Darren+W
http://dx.doi.org/10.1287/mnsc.2014.2080
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2081
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.2080
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.2081
http://pubsonline.informs.org/author/%C4%8Copi%C4%8D%2C+Jernej
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D19%26issn%3D0025-1909%26endPage%3D1920%26startPage%3D1902%26contentID%3D10.1287%252Fmnsc.2014.2081%26publication%3Dmnsc%26author%3DRavi%2BBapna%252C%2BAkhmed%2BUmyarov%26title%3DDo%2BYour%2BOnline%2BFriends%2BMake%2BYou%2BPay%253F%2BA%2BRandomized%2BField%2BExperiment%2Bon%2BPeer%2BInfluence%2Bin%2BOnline%2BSocial%2BNetworks%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://dx.doi.org/10.1287/mnsc.2014.2087
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2041
http://pubsonline.informs.org/author/K%C3%BCbler%2C+Dorothea
http://pubsonline.informs.org/author/Fuchs%2C+Christoph
http://pubsonline.informs.org/author/Danz%2C+David
http://pubsonline.informs.org/author/Tan%2C+Yinliang+Ricky
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.1974
http://pubsonline.informs.org/author/Kumar%2C+Anuj
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.2041', 'Absmnsc20142041');
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.2087', 'Absmnsc20142087');
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.2086
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.2080', 'Absmnsc20142080');
http://dx.doi.org/10.1287/mnsc.2014.1935
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.2086', 'Absmnsc20142086');
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.1937', 'Absmnsc20141937');
http://dx.doi.org/10.1287/mnsc.2014.1937
http://dx.doi.org/10.1287/mnsc.2014.2041
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2041
http://dx.doi.org/10.1287/mnsc.2014.1974
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1999
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D19%26issn%3D0025-1909%26endPage%3D1867%26startPage%3D1849%26contentID%3D10.1287%252Fmnsc.2014.2041%26publication%3Dmnsc%26author%3DJean-Etienne%2Bde%2BBettignies%252C%2BAnne%2BDuch%25C3%25AAne%26title%3DProduct%2BMarket%2BCompetition%2Band%2Bthe%2BFinancing%2Bof%2BNew%2BVentures%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2087
http://pubsonline.informs.org/author/Schreier%2C+Martin
http://dx.doi.org/10.1287/mnsc.2014.2086
http://pubsonline.informs.org/doi/suppl/10.1287/mnsc.2014.2087
http://pubsonline.informs.org/author/Cornell%2C+Brad
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.1974', 'Absmnsc20141974');
http://pubsonline.informs.org/author/Asparouhova%2C+Elena
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1937
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D13%26issn%3D0025-1909%26endPage%3D1901%26startPage%3D1889%26contentID%3D10.1287%252Fmnsc.2014.1937%26publication%3Dmnsc%26author%3DMatthijs%2BLof%26title%3DRational%2BSpeculators%252C%2BContrarians%252C%2Band%2BExcess%2BVolatility%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1937
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D19%26issn%3D0025-1909%26endPage%3D1977%26startPage%3D1959%26contentID%3D10.1287%252Fmnsc.2014.1974%26publication%3Dmnsc%26author%3DZelin%2BZhang%252C%2BKissan%2BJoseph%252C%2BRamanathan%2BSubramaniam%26title%3DProbabilistic%2BSelling%2Bin%2BQuality-Differentiated%2BMarkets%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/author/De+Bettignies%2C+Jean-etienne
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.1937
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D21%26issn%3D0025-1909%26endPage%3D1958%26startPage%3D1938%26contentID%3D10.1287%252Fmnsc.2014.2087%26publication%3Dmnsc%26author%3DDavid%2BDanz%252C%2BDorothea%2BK%25C3%25BCbler%252C%2BLydia%2BMechtenberg%252C%2Bet%2Bal%26title%3DOn%2Bthe%2BFailure%2Bof%2BHindsight-Biased%2BPrincipals%2Bto%2BDelegate%2BOptimally%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/author/Joseph%2C+Kissan
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.2086
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D19%26issn%3D0025-1909%26endPage%3D1848%26startPage%3D1830%26contentID%3D10.1287%252Fmnsc.2014.2080%26publication%3Dmnsc%26author%3DYanhui%2BWu%26title%3DOrganizational%2BStructure%2Band%2BProduct%2BChoice%2Bin%2BKnowledge-Intensive%2BFirms%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/author/Schmid%2C+Julia
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D17%26issn%3D0025-1909%26endPage%3D1937%26startPage%3D1921%26contentID%3D10.1287%252Fmnsc.2014.2086%26publication%3Dmnsc%26author%3DAnuj%2BKumar%252C%2BYinliang%2B%2528Ricky%2529%2BTan%26title%3DThe%2BDemand%2BEffects%2Bof%2BJoint%2BProduct%2BAdvertising%2Bin%2BOnline%2BVideos%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.1935
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2081
http://pubsonline.informs.org/author/Bossaerts%2C+Peter
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2080
http://pubsonline.informs.org/doi/suppl/10.1287/mnsc.2014.2081
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.1937
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2086
http://pubsonline.informs.org/author/Zhang%2C+Zelin
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2087
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.1974
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1974
http://pubsonline.informs.org/author/Duch%C3%AAne%2C+Anne
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.1935
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.2041
http://pubsonline.informs.org/author/Mechtenberg%2C+Lydia
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.2081
http://pubsonline.informs.org/author/Umyarov%2C+Akhmed
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1935
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.2041
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1974
http://pubsonline.informs.org/doi/suppl/10.1287/mnsc.2014.1937
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.2081', 'Absmnsc20142081');
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2086
http://pubsonline.informs.org/author/Cvitani%C4%87%2C+Jak%C5%A1a
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.2087
http://pubsonline.informs.org/author/Meloso%2C+Debrah
http://pubsonline.informs.org/author/Lof%2C+Matthijs


61(8), pp. 1978–1988
Published Online: October 29, 2014
http://dx.doi.org/10.1287/mnsc.2014.1999
Preview | Abstract | References | PDF (177 KB) | Supplemental 
Gaining Access by Doing Good: The Effect of Sociopolitical Reputation on
Firm Participation in Public Policy Making
Timothy Werner
61(8), pp. 1989–2011
Published Online: March 11, 2015
http://dx.doi.org/10.1287/mnsc.2014.2092
Preview | Abstract | References | PDF (282 KB) | Permissions 

http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.2092
http://pubsonline.informs.org/doi/ref/10.1287/mnsc.2014.1999
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.1999
http://dx.doi.org/10.1287/mnsc.2014.1999
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.1999
http://pubsonline.informs.org/author/Werner%2C+Timothy
http://pubsonline.informs.org/servlet/linkout?type=rightslink&url=rpt%3Dn%26pageCount%3D23%26issn%3D0025-1909%26endPage%3D2011%26startPage%3D1989%26contentID%3D10.1287%252Fmnsc.2014.2092%26publication%3Dmnsc%26author%3DTimothy%2BWerner%26title%3DGaining%2BAccess%2Bby%2BDoing%2BGood%253A%2BThe%2BEffect%2Bof%2BSociopolitical%2BReputation%2Bon%2BFirm%2BParticipation%2Bin%2BPublic%2BPolicy%2BMaking%26orderBeanReset%3Dtrue%26imprint%3DINFORMS%26publisherName%3Diorms%26volumeNum%3D61%26issueNum%3D8%26publicationDate%3D08%252F01%252F2015
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2092
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.2092', 'Absmnsc20142092');
http://pubsonline.informs.org/doi/abs/10.1287/mnsc.2014.2092
http://pubsonline.informs.org/doi/suppl/10.1287/mnsc.2014.1999
javascript:showHideTocPublicationAbs('10.1287/mnsc.2014.1999', 'Absmnsc20141999');
http://pubsonline.informs.org/doi/pdf/10.1287/mnsc.2014.2092
http://dx.doi.org/10.1287/mnsc.2014.2092

