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Articles
659 Networks of Desire: How Technology Increases Our 

Passion to Consume
 Robert Kozinets, Anthony Patterson, Rachel Ashman

683 The Dark Side of Scarcity Promotions: How 
Exposure to Limited-Quantity Promotions Can 
Induce Aggression

 Kirk Kristofferson, Brent McFerran, Andrea C. Morales, 
Darren W. Dahl

707 The Role of Temporal Distance on the Color 
of Future-Directed Imagery: A Construal-Level 
Perspective

 Hyojin Lee, Kentaro Fujita, Xiaoyan Deng, H. Rao Unnava

726 Taste Engineering: An Extended Consumer Model of 
Cultural Competence Constitution

 Andre F. Maciel, Melanie Wallendorf

747 When It Could Have Been Worse, It Gets Better: 
How Favorable Uncertainty Resolution Slows 
Hedonic Adaptation

 Yang Yang, Yangjie Gu, Jeff Galak
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769 Risk (Mis)Perception: When Greater Risk Reduces 
Risk Valuation

 Uzma Khan, Daniella M. Kupor

787 Smile Big or Not? Effects of Smile Intensity on 
Perceptions of Warmth and Competence

 Ze Wang, Huifang Mao, Yexin Jessica Li, Fan Liu

806 To Prescribe or Not to Prescribe? Consumer Access 
to Life-Enhancing Products

 Detelina Marinova, Irina V. Kozlenkova, Leona Cuttler, J. B. Silvers

824 All in the Family? Parental Roles in the Epidemic of 
Childhood Obesity

 Elizabeth S. Moore, William L. Wilkie, Debra M. Desrochers

Tutorial in Consumer Research
860 A Field Guide for the Review Process:  Writing and 

Responding to Peer Reviews
 Rajesh Bagchi, Lauren Block, Rebecca W. Hamilton, 

Julie L. Ozanne

 Forthcoming in April 2017

Articles

• Unveiling What Is Written in the Stars: Analyzing 
Explicit, Implicit, and Discourse Patterns of 
Sentiment in Social Media
Francisco Villarroel Ordenes, Stephan Ludwig, Ko de Ruyter,
Dhruv Grewal, Martin Wetzels

• Beyond Skepticism: Can Accessing Persuasion 
Knowledge Bolster Credibility?
Mathew S. Isaac, Kent Grayson

• Experiential Gifts Foster Stronger Relationships Than 
Material Gifts
Cindy Chan, Cassie Mogilner

• Time Window as a Self-Control Denominator: 
Shorter Windows Shift Preference toward Virtues and 
Longer Windows toward Vices
Rafay A. Siddiqui, Frank May, Ashwani Monga

• Souvenirs to Forget
Jean-Sébastien Marcoux

• On Consumer Beliefs about Quality and Taste
Stephen A. Spiller, Lena Belogolova

• Healthy Diets Make Empty Wallets: The Healthy = 
Expensive Intuition
Kelly L. Haws, Rebecca Walker Reczek, Kevin L. Sample

• Judging a Book by Its Cover? The Effect of 
Anthropomorphism on Product Attribute 
Processing and Consumer Preference
Echo Wen Wan, Rocky Peng Chen, Liyin Jin

• Control Deprivation Motivates Acquisition of 
Utilitarian Products
Charlene Y. Chen, Leonard Lee, Andy J. Yap

Tutorial in Consumer Research

• Single-Paper Meta-Analysis: Benefi ts for Study 
Summary, Theory Testing, and Replicability
Blakeley B. McShane, Ulf Böckenholt
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