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SHANDA WEAVES THE NET

At the end of 2009, Shanda becamie the focus of public attention in the Internet ind istry
via a series of acquisition activities. For the iorgitudingl development, Shandaand its
affiliates arranged their businesses alongside the incustry chain. For the horizontal
developrent, Shanda explored various aspects of China's creative industry. All Shanda
affiliates worked well to implement its strategies for business allocation. Chen T iangiao
is endeavoring to tap a huge network to make Shanda the King in the interactive
entertainment industry.

KAI-FU LEE UNDER THE CAMERA SHOT

Kai-Fu Lee attracted the areatest public attention in 2009 a5 3 Busineseman ac be laft
Google to establish the Innovation Workshop. He is still busy now but EOVS More joy arid
freedom. In the past three months, 30 employees have started ta work at the Innovation
Workshop

BT ENDS,FEAST STARTS

In early December, 2009, the State Administration of Radio, Film and Televisian launched
an anb-privacy campaign to shut down a raft of BT download Websites. The daily life of
people resorting to BT downloads for entertainment has been changed subsequently.
Businesses that were also affected include high-definition produrcts, broadhand sarvices.
DVD, Blue-ray player, online TV and hard disk. The online video industr yalsofacesa
reshiuffle,

WANG HAL | AM THE RIGHT IMAGE AMBASSADOR FOR DOUBLE STAR

‘Iam the founder and initiator of the Double Star brand: lam the best and truest Image
ambassador for Double Star” Although ha is in sixties, Wa rig sald thar as long as he serves
as the Chairman of Double Star Group Co Utd, he will shoulder the responsibilities for his
empioyees, for the Double Star brand and for his life-tong undertaking.

P&G: A R&D LEGION OF 1,800,000

The number of outside R&D staffs for PAG has reached 1.8 million globalhy. However, thesa
people were nol PEGS employees. Through open innovation, P&G outsourced about 55
percent of its innovative ideas, products and technology. The company's RED capacities
were boosted by about 60 percent and the successful rate of Innovation mare than tripled,
However, PRGS innovation costs dropped by 20 percant.

KEMPINSKI : A "STUBBORN" HOTEL OPERATOR

Kemnpinski, the world's oldest operator of a luxury hotel brand, is rezdy 1o expand
aggressively. Kempinski, which hasa history of more than 110 years, now mianages 60-plus
hotels globally. It hopes the number of hotels under its management could match its age
in the future. For the Chinese market, it wishes the amount of hotels under management
will double inthree years.
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